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About Us

Founded in 2013 by Mr. Sameer Babar, Sai Web Solution (SWS) is a leading
Digital Marketing and Web Development Agency based in Dombivli (E),

Maharashtra.

We empower brands to establish a strong online presence and connect
effectively with their target audience through strategic digital solutions. Our
mission is to transform businesses digitally by combining innovation,

technology, and creativity.

“We don't just build websites — we build digital experiences that drive

results.”
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Our Vision

To become a trusted digital transformation partner for businesses
across industries by providing customized, performance-driven

marketing and technology solutions.

Our Mission

To help clients amplify their digital reach, increase conversions,
and achieve measurable business growth through data-backed

strategies and cutting-edge designs.
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Our Core Services

Website Design &
@ Development

Modern, responsive, and SEO-
friendly websites that drive
engagement and conversions.

Co— Content

E“\ Marketing
Creative, SEO-optimized blogs,
ad copies, and digital content
that attract and engage
audiences.

Graphic
Designing

Eye-catching visuals, logos, and
marketing materials that
strengthen brand identity.

-

Search Engine Optimization
(seo)

Boosting visibility and rankings
through targeted keyword
strategies and performance
tracking.

E-commerce
Marketing

Converting online visitors into loyal
customers through data-led
marketing strategies.

Branding &

Corporate Identity
Comprehensive brand
development — from concept and
positioning to identity design and

agriidalinac

<

Paid Media
Marketing

Result-driven Google and Meta ad
campaigns to maximize reach and
ROI.

Social Media
Marketing

Strategic campaigns and creative
storytelling to enhance brand
awareness and engagement

Videography &
Photography

Capturing your brand through
corporate videos, product shoots,
and interviews.
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Industries V

We Serve

We've partnered with a wide range of clients

who trust us to elevate their digital presence:

Kanoo Machinery — Bahrain Sodexo India Pvt Ltd
Brosco Valves Pvt Ltd VLIV Women Residence
Integral Safety Engineers Divine Catering Services

Nilkamal Material Handling Catalyst Service Solutions
Nilkamal Printing / Packaging
PYS Techno Solutions

Shara Foods

FITTOO Cafe
Bandhan Mutual Fund

Dombivli Nagari Sahakari Bank

Zenveddads Maple Roadways
Tosaa

Classic Steels

VB Industries
Mediamedic

Comms Pvt. Ltd.

Wallnut Real Estate
Services
TerrumEdge Benchbyte
Aptech Learning

Our projects showcase our expertise across Website design, SEO, Paid media, Social media, and Creative branding, each tailored to meet unique client objectives.
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Portfolio

We take pride in collaborating with diverse brands across
industries, delivering tailored digital solutions that drive

measurable results.

Here's a snapshot of some of our featured work:
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Website Development & Maintenance

https://tosaa.in/

0@ X @ < & 10% off your next order, use code : CULINARYOOT >

Mini Series ~

No Chemical Coating 1009 Healthy Cookware 100% Toxin Free




Website Development & Maintenance

https://tosaa.in/

abs,

7el]t !(’)( lzls o AboutUs~  Crystals~  Vastu~  Candles~ Oilv Herbs~  Pooja Saman
) -

WHERE ENERGY MEETS ELEGANCE

Refined spiritual essentials crafted to
inspire harmony and abundance.

Our Products




Website Development & Maintenance

https://broscoenc.com/

5 Brosco x o+
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Home About Us Qur Products ~ Service Blogs Contact Us
BROSCO VALVES PVT. LTD.

TECHNICALLY

ADVANCED
PRODUCT

8= CERTIFIED EXPERTS O PROFESSIONAL TEAM ’ 24x7 CUSTOMER SUPPORT
'Q.

ABOUT US

Valves play an essential role in regulating the flow of liquids and gas various industrial systems. Brosco Valves Pvi. Ltd. is dedicated to providing premium
industrial valves that are at par with international quality standards.

1257 AM
117772028




Website Development & Maintenance

https://nilkamalmaterialhandling.com/#

|
|
PRODUCTS INDUSTRY ABOUTUS BLOGS CONTACTUS CATALOGUE m“ | ‘

| PERFECT PALLETS FOR
YOUR PERFECT PACKAGING
Nilkamal EP Series Pallet
‘ ( Nilkamal Material Handling Solutions |

INDIA'S LARGEST MATERIAL HANDLING COMPANY

The material handling dlvision of Nilkamal Limited In the design and of material handling system

integration and solutions. We are a "One Stop Shop" and offer a comprehensive product mix right from bins, crates, pallets, to 30000+
Material Handiing Equipment and shelving, Racking and ASRS

READ MORE »

LATEST PRODUCTS

10 pax - sa . o 2 v ~ 114 AM
Game score L € e, 11/7/2025




Website Development

https://benchbyte.app/

The Benchmark
Intelligence Platform
for F&B




Website Development & Maintenance

https://classicsteels.in

https://tosaa.in/
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2@elopment & Maintenance

Oitions.com/

Innovative Rescue
- Equipment Solutions




Website Development & Maintenance

Up coming...




Website Development & Maintenance

https://sharafoods.com/

8080 633 607 consumercare@sharafoods.com

(s 0 ABOUT PRODUCT CONTACT

MRPESE (19407
MRP:342/-
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Website Development & Maintenance

https://www.integralsafety.co.in/

DISASTERS

CANNOT BE AVOIDED *
WE CAN ONLY BE PREPARED TO
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Promotional Collaterals
Sodexo - Chef Chopra Event at Thapar
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pnal Posters

ual Fund

¥ Bandha
'M.m.n':nd Badhie futo

They both b

N | : Systematic
getasala_ y. - | withdrawal

pAS N | R - Plan (SWP)

restment in a phased manner - a pre-specified amount at a pre-decided
interval on a pre-determined date.

Types of SWP

S - ey

What if your years of Mutual Fund investments could pay you—just
like a salary? That's exactly what a Systematic Withdrawal Plan (SWP)
does. It lets you withdraw a fixed amount at reqular intervals while

the rest of your money stays invested and gets a chance to grow. R ‘ Advantages of SWP
That's why we call it the Salary Wala Plan!

know more.

. Withdraw a

- predetermined amount 4 oy
Planned cash Flow AR | 7 I Tax efficient*

Enjoy the benefit of compounding even while withdrawing regularly
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Aptech Learning

Campaign Collaterals

Al Seekho.
Future Banao.
il -

BRANDS DON'T
GROW BY POSTING.

1, Build solutions:

Learn Al
THEY e Tomcrro
@ 0
@
| il placement
Master Digital Marketing @ | genarative ”S‘éﬂfﬁ | Assistance
& drive real business results. Apitl‘ctghﬁﬂlﬁ | Al Tools z

g.com

Build Al Learn

Future-Reatly
Projects Al Taols. Skills

issions Open -
e Adlﬂ:;géﬁln;ﬂﬂgﬂ or visit wwwaptechlearm
cal :

SED & Social

Performance | Media
Marketing Marketing o
Live Placement 5
Campaign Suppart
Frojects

\dmissions Open

all 00000 Q000D or vislt www.sptechlearning com

call 00000 00000
or visit www.aptechlearning.com




Mediamedic Communications Pvt. Ltd. AVA

GSK_Augmentin_EDA

I ow Tl Pen Sl T b ot O A R i S

EMPOWER EVERYDAY HEROES
WITH TRUSTED INFECTION MANAGEMENT.




Dombivli Nagari Sahakari Bank

Brochure

Financial Strength

Building sustainable growth through prudent banking practices, strang governance,

and customer trust

wifm
2

¥ 7,101 Cr+
Business Mix

TOTAL
BUSINESS MIX
T7101Cr+

& il

FT4426Cre T 2,675Cre
Deposits Advances

DEPDSITS

T4d2h Crr G

GROSS NPA
1.09%

=6

TU294Cr
Net Prafit

MET NPA
0.00%

70 SRR 15

BRANCHES t* 4 DISTRICTS LAKH

& GROWING L CUSTOMERS
/'\:

Driven by prudent banking practices,
strong governance, and customer trust,
DNS Bank continues to strengthen its
financial foundation while expanding its
reach across Maharashtra

v

5 & SAVINGS

Wealth with Confidence

Savings Account

Smart banking for your
J&‘ gaily Hnanciel needs. I

o Customer
Growth Trust

-
I

| ‘.F

|

5 Current Account i

= e Ty G T 1
s Designed for businesses.

b S il

y 18

L Districts

i
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Creative [ Branding (Print Media)

Wallnut Real Estate Services

=7

APOLLO HEIGHTS

APGLLO HEIGHTS
ANEW VANTAGE IN KHAR § A NEW VANTAGE IN KHAR )
STANDING READY @ STANDING READY A

LIMITED INVENTORY AVAILABLE ‘\
.
4 BED PRIVATE RESIDENCES & PENTHOUSE
STARTING AT ¥12CRS*

4 BED PRIVATE RESIDENCES &
STARTING AT ¥12C

% s

LIMITED INVENTORY AVAILABLE

-

APOLLO HEIGHTS

WELCOME TO THE

CHANNEL PARTNER

CALL - +91 90760 08919 @ +9190760 08919

Apollo Heights, 14" Road, Khar West, Mumbai, Maharashtra 400 052, India. Apollo Heights, 14" Road, Khar West, Mumbai, Maharashtra 400 052, India

Creative [ Branding

Outdoor Branding (Pole Poster for Apollo Heights Project of Wallnut Real Estate Services
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Creative [ Branding (Print Media)

Wallnut Real Estate Services

MahaRERA Registration No:
. |:51 30000215_4

APOLLO HEIGHTS

' CHANNEL PARTNER MEET

SEEYOU __ |
TOMORROW]

A warm iny arry with pride.

DATE TIME
2211(1, Aprﬂ 11 Al\’:[ Onwards

Venue:
Apollo Heights, 14th Road, Khar West, Mumbai 400 052.

MahaRERA Registration N
P5180000815:
APOLLO HEIGHTS it sl ko g

DATE TIME
221"1(1, Apr‘ll 11 Al\fi Onwards

Venue:
Apollo Ieights, 14th Road, Khar West, Mumbai 400 052,

Creative [ Branding

Outdoor Branding (Pole Poster for Apollo Heights Project of Wallnut Real Estate Services
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Apr 1528026 4:05:09 AM
~ Ahimsa Marg
Santacruz (West)
- Mumbai
=" Konkan Division
Maharashtra
Altitude:-42.9msnm
Index number: 2172

Creative [ Branding

Outdoor Branding (Pole Poster for A

a\m;54:55 AM

Santacruz (West)
Mumbai
m’m Division
0 Maharashtra
Altitude:-42:2msnm

p - Index nuadber: 2166

ights Project of Wallnut Real Estate Services

Y

/Apr 15, 2026:2:22:52 AM

Altitudes=64.3msnm

:0.6km/h
Index*number: 2141
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Creative [ Brandin

Manual for Sodexo IFM

*
sodexo

THE

MANUAL

October 2025

First Edition =

(Print Media)
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SECTION 1

Internal Customer Service:
“For each other”

“For Each Other (FE0)" embodies the spirit of collaboration, wnere we
work together to overcome challenges and leverage every “Moment of
Truth (MOT)" positively. Our attitude towards colleagues should aluoys
remain supportive, regardless of external circumnstances.

The Three Keys of FEO:

1. Keep it Friendly 2. Work it Out 3.Shareit
« Grestingallemplogees ¢ Replace"Whyme?™ s  Shareinformation
with @ smile. with "Why not me?" openly.
«  Collaborate to find «  Provide constructive

Foster a friendly
atmosphere. the best solutions feedback,

= Create an environment together, « Toke collective
that encourages responsibility.
approachability.

Let's understand FEO with a case study:

Case study: Enhancing IFM Operations at ABC Company Services,

Background:
ABC company, aleading Integrated Facility Management (IFM) provider, observed
hall and Jient sites.

Feedback indicated that employees felt hesitant to communicate issues and often
worked in 51105, To address this, management introduced o structured approach
centered on friendliness, collaboration, and open communication,

B - v B

1. Keep it Friendly
Objective; Create a welcoming and approachable work
culture for IFM staff.

Implementation:
Facility staff were trained to greet colleagues, contractors,
and client employees with a smile, fostering trust and
rapport.

Managers encouraged a friendly atmosphere by recognizing
small achievernents and maintaining open-door policies.
Common areas and workstations were organized to support

WA A
Pk

& | teamuork,

Y outcome:
> + Employes savisfaction surveys showed a 35% fncrease in
v morale and engagement.
= + Clients reported improved nteractions with facity taff, noting
the posicve atttude and helpfulness of the team.

2. Workit out

Obisctive: Promote proactive problem-solving and teamwork i dafly IFM

operations.

Implementation:

+ Employees were encouraged to replace "Why me?” with “Why not me?” when
facing operational challenges, fostering accountability,

+ Collaborative daily briefings and crosssfunctional huddes were introduced to
identify and resolue maintenance or operational issues efficiently.

» Teams worked together to develop practical solutions for recurring problems,
ensuring continuous improvement.

Outcome:

« Average issue resolution time decreased by 28%.

« Staff demonstrated greater initiative in taking ownership of tasks, reducing
dependency on managerial intervention,

« Operational -y improved, with fewer smoother

workflow across client sites,

sodexo

B - vexsons n

SECTION 6
Etiquette

1. Social Etiquette
« Use polite expressions such as thark you, please, certainly, most
certainly instead of casual responses ke ok/sure.

‘appropriate titles (Ms./Mr

2, Hospitality Etiquette
« Extend a warm welcome to guests and calleagues.
* Provide clear i

- ng

» Conclude interactions with a polite farewell.

3. Business Etiquette

- icate i Al i during

emails, calls, and meetings.
¥ . hierarchy

Maintain positive and respectful body language.
« Express gratitude by acknowledging and thanking others.

4, Professional Etiquette
« Adhere to warkplace etiquette : be punctual, wear appropriate

m = Follow professional email and phone communication standards.
« Show gratitude and acknowledge contributions of others,

SECTION 7
Service Models

A) LEAP - For Service Recovery

L-Usten  E-Empathize A-Acknowledge P-Provide Do remember
&Apologize  thesolution  to Loop Back

‘The Two Steps before and after the stage 'Provide”
« Ask permission before giving assistance
 After providing solution check f any other assistance can be provided

Note: i mistake are out of our hands

B) FAST - When the service is later

~ N—r

A-Acknowledge S -Share the T-Timely
with time when

reason youwill serve loop back
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Creative [ Branding (Print Media

Sustainability Report for Sodexo India

Contents
e s i
omegstom Sembt S

Faundation & Context
Growth i aRssoure - Constrawed Wk

e Strenegy in Action

Lo Carton, Sceger usiness

The “HOW" (implementotian)
ToeEnaties o Ui Wode  Happen.

o SoclPllank Becpe nd Cormunkies o th Cora

Sodexo India

With comprehensive solutions
Facilte:

rvices,
Workplace experienes, and energy

eve
serviee exceeds expectations.

We pride ourselues on fostering an
inclusive, diverse, fair, positive, and
safe work enviranmant, to ensure
e enhance the quatity of ife for
everyone s,

At Sodexo we et through a
in Sustainabiity, We befieve thot our meat usage.
‘market maker responsibiities go far
Itisabout Through our Faclities Management
creating meaningful and measurable we help chients operate more

impact for our clients, customers,
communities, and the planet. Guded by
our Better Tom:

Sustainability Roadmap, sustainability

sustainasly by driving energy efficiency
and water conservation, supporting
them in reducing their envircnmental
footprint while maintaining the highest

Our

1y
the solutions, 1

‘equally to pecple and sariety. We

Ouer the past year,
wransiated inta tangible progress. We have
achieved o 56%

trained ouer 2,000 fn behavioural safety
‘workshops, and advanced inclusion with

‘ur operations. These milestones reflect

aperational excellence for our clients.

In Food Services, we re working dosely
with our effents to cddress critical
ehdllenges such as food waste
Fmanagement, achieing o k%
reduction in food waste. while also
promting more respansible consumption

and partnerships with mote than 800
farmers—we continue t build mare
inclusive, resilient, and locally rooted
communities. Through our Stop Hunger
initiatives, we continue to support
‘communities facing food insecurity, while
enabling Tidestyle chofees
through nutritious and respansible food
offerings that meet evoluing consumer
expectations.

This Sustainablity Report reflects our
progress, our accountability, and our
‘ambition, Together with aur people and
our cients, we are not orly leading the
aret—ue are shaping a mere
‘sustainable future and creating o
better tomarrow for

SIS SRR 0
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Creative [ Branding (Print Media)

Handbooks (with translation) for Sodexo IFM

Quieny,,
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Creative [ Branding (Print Media)

Eco-Stories Brochure for Sodexo IFM

£ >

Ecostories from Sodexo Sites m y _
THE PLANET 4 Geabesie
College (Go

Reducing Plastic Waste, Powering Future

Replaced plastic bottles with RO-treated water cooler systems.
Switched from plastic bottles to tetra packs and cans for
beverages.

Purchased ofl in tins, eliminating plastic containers.

Cnly eco-friendly packaging used for tulre-nwuus

Proper segreq of rith 1 across all
areas.

CoTlected plastic waste is recycled into energy for
production plants,

Kudos to Aditi Mehta and the team for their excellent work!

Edition #02 | O

.

Aditi Mehta Plastic Waste

Associate Op

For more details p with com

Edition #02 | October 2025
Ecostories from Sodexo Sites

THE PLANETj adaan {Bengalurt)

Seeds of Sustainabilt
Journey towards a Greener Horizon!

QOur Haleon team have taken a step towards sustainable services
at the site. By doing the following;

+ Polycarbonate glass te Ecofriendly glasses made of
sugarcane fibre. (500+ cups).

Eco-friendly Tissue rolls made from Sugarcane pulp.
(500+ monthly)

Plastic plates are replaced by Sustainable product plates.
(500+

Implemented water aerators to reduce water consumption.
Implemented Socampus to go paperless.
Implemented Just breathe equipment to improve air
quality.

Kudos to Meenalochani R. and h:rtenm for this great
initiative and being the Ecocha

JUST BREATHE -
IMPROVE AIR QUALITY

30% REDUCTION IN CARBON

Meenalochag " EMISSION
National 10% OVERALL SAVINGS IN

COST

3*
For mare detals please connect with luna.mishra@sodexa.com SOdE'XO

Edition £02 | October 2025

Ecostories from Sodexo Sites g

THE PLANE P&G (Hyderabad)

‘consumption of water.

r Iped
the team to reduce water consumption of site.

* These 2 initiatives have reduced 4200KL water and apprx. INR
Blacs sauings 1l date.

great initiative and being the ECOCHAMPION,

Vamst Krishna Rajauarapu
3 Nationgl Account Manager
PEG

ECOCHAMPION

And Sprinkler

For e detol's lecse connect s 1umes rishr o sodese cam

Fainan #07 | Gerober 2025
Ecostanies from Sodexa Sites.

Adobe 2 (Bengaluru

Digitalisation to Reduce Carbon Footprint

» Last year, welaunched the Carban Foetprint Madule to monitor
sita-leue) Caroon emissions.

* The module was ‘mplemented ot Adebe Bangalore.

+ The site began with o baseline of 110.37 (tC02e)

+ The ste sterted focusing on 2 parameters
a. ion Through woste
b. Feedback Based Menu Planning ensure the right meny

and right quantity to served

* Ihese actiens resulted in a reduction
bringing the site s current emissians o ED M (l::nZe)

= Kudos to NIKhil Yadau ard the site team for the amazing

wark an reducing the carbon emissions.

Edition 802 | Octover 2025

Ecostories from Sodexo Sites V

THE PLANET’ SOLCOMP (Chennai)

Water Conservation

step towards reducing water wastage:
* FMP team conducted water audit at the site.

.
and vegetable washing area.

arrest the leakages.

the flow.
- 5KL wmmng achieved on o daily basis through the
above initiatives.

(FMP), Senthil 5.
and the team for this great initiative and being the
Ecochampions

« 4400 LITRES OF WATER
CONSERVED IN 6MONTHS
= 35K MONTHLY SAVINGS

Feinan <02 | Gemobar 2075

Ecastorias from Sadexs Stes
IPMC (Kolkata)

Peels to Palate

0 ST G I O S
campaign nomed - “There )B".
+ A separate-food counter was set up to serue men which was
made from uegetablz and fruit peels.

1000 transactions took place for the doy on this counter.

300 kgs of fruit and vegetable peels were used to make recipes
helping us quaid landfil

i recipes 3 pets

an it pects,
* Matar ke chilko ke pakode (Fitters made of pea pods).
» Kaire ¢ chutney (Made from green pea peels and raw

mango).
Banana Peels Kafta Makhani (Made from banana peels).

« The campaicn was wslcomed by the client and one day
‘every month campuig wil be organized.
4 Kudos to Sean Poul and team for excellent wark

e P \
e

mc
ECOCHAMPION

sodexo
I —

3¢ more el piase e TR TSRO B S Com 5 s s e st PRt SO
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Creative [ Branding (Print Media)

Brochure for Maple Roadways
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VLIV

PREMIUM LIVING.
REIMAGINED

Greater Noida for
Students & Professionals,

92115 50001
www.thelvl_iv.com
tritioys Meals

h‘uly
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ocial Media Promotion
 Wallnut Real Estate Services ‘}mtug’lam

apolloheights.khar
Khar, Mumbai

& apolloheights.khar
Khar, Mumbai

MahoRERA B

Your Story username username username

apolloheights.khar
Khar, Mumbai

A New Vantage in Khar. ASTC}RL;\

Standing Ready. - IVPD
OMNE FLOOR. ONE FAMILY. J
WALFL AZMI

4 BED PRIVATE RESIDENCE & PENTHOLUSES -
STARTING AT 212CRORES* 7 g P A R K

MATURE
JUST
STEPS

AWAY

BECAUSE TRUE LUXURY 15
LIVING YOUR HEALTHIEST LIFE,

Avishkar

AEALTY

L 491 B7690 39

A

®QYv N QY

Liked by username and others

Exclusive 4 Bed Residences & Penthouses in Khar. Experien like never befaore, B
Experience nature like never before. Liked by username and others
One Floor. One Family. #AstoriaJVPD #KaifidzmiPark #Matureliving #AvishkarRealty " o -
Premium lifestyle amenities for your everyday wellness.
#ApolloHeights #Kharliving #luxuryHomes #AvishkarRealty 2 omment A WED &F E i I
ApclloHeight 2 ing #luxuryHome ishkarRealty TR #astariaJVPD #FitnessMestsElegance uryLiving #AvishkarRealty
View all comments o
4
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Classic Steel

Social Media Post- Static & Carousal

@ classicessence.official

BUFFET GOLD
AMMERED

STAINLESS STEEL DINNER SET

Dine in Style, Serve with Pride

®QYVY

1,256 likes:

www.classicsteel.in

classicessence.official Dine in Style. Serve with Pride.

#ClassicEssence #BuffetGold #Hammered #DinnerSet

BUFFET GOLD

y »

STAINLESS STEEL DINNER SET

Dine in Style, Serve with Pride

www.classicsteel.in

HEXA COMB

ROTI TAWA

Even Heat. Perfect Rotis.

Designed for
Uniform Heating

SHOP NOW -

www.classicsteel.in




Classic Steel AVA

Social Media Post- Static & Carousal

TRADITIONS £ =
in Every Sip

ols Coppor

DRINK. REFRESH. REPEAT.
Stay hydroted. Stay stylish.

Benefits
WELLMESS RODTED IN ‘ol | :
TRADITION. DESIGNED
FOR MODERN LIFE.

@ | Apuvedic fiacked
U | imerunity Booster

Elevate your Hydration.

@4 Helpa for

| &7 weiantloss Embrace Wellness.
£ | Fight Agoinst
85 ) Cancer SHOP NOW =

B | imgeove Skin Heakh
€23 | & wedonin Production

Helpa Digestive

. www.classicsteelin
%) System




Tosaa

Social Media Post- Static & Carousal

- ——
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Cook. Serve.
Enjoy.

The Perfect frio for every Kitchen

© © O

Premium EvenHeat Durable &
Build Distribution Long Lasting

_ COOKIN

Even Heat Timeless
Distribution  Burability

TOSAA Pre-Seasoned

Why Choose
TOSAA Cast Iron Kadhai?

From Everyday Meals
to Special Feasts

One Kadhai.Endless Possibi

Butt ts Last. Mads to Cook,

@o

After use, Quick to Heat,
Jjust clean & Fast to Cook
re-season
P
i 8
=
Dry thoroughly Authentic
with aclean Pre-Seasoned
cloth Cast Iron
No Chemical Saves
Cooking Gos

Coating Pm &ﬂgﬂy Pm )lflga/fé

r Experience the true faste of traditional cooking

www.tosaa.in

(sHoPNOW )

Cast Iron Kadhai

One Kadhai. Endless Possibilites.

-\

Cook.
Create.
Celebrate.
Everyday.

Crafted for everyday chefs
who believe great meals
start with the right tools.

PREMIUM
STAINLESS STEEL

DISHWASHER
SAFE

HEALTHY
COOKING

PERFECT FOR
EVERY KITCHEN

www.tosaa.in

Setupin
4 Easy Steps

@

Heat 5 Minutes
Medium flame,
let it smoke lightty

0 Qil All Over
5 Coatentinesurfaca with

cooking ail

L Repeat 3 Times

Better non-stick
+ with each round

Turn off, wait
ill completely

ﬂu Cool Down ‘
©



Social Media Promotion

Nilkamal

9

") nilkamal_materia_handling

FOR ICE CREAM
PRODUCTIONS

|

Solvent-Free Ink <

High-Speed Production Line <
Highest Return on Investment <
PAN Indio Service Network <

: Nilkamal’

97,
3 LA MATERIAL HANDLING

Nilkamal Printing Solutions

®QYVY
1,254 likes

nitkamal_material_handling Efficient, Reliable, Essential,

#ClLIPrinters #PrintingSclutions #lceCreamProduction

Increase Your

Storage Capacity

by up to 150% with
. Articulated Forklift

Nilkamal

MATERIAL HARDLING

Nilkamal

MATERIAL HANDLING

Rack Load 1000Kg
Dynamic 2000Kg
Static Load 4000 Kg

MODULAR METAL PALLET

Powder Coated Steel Stainless Steel

100% Indian Concept
; Made for the World

Made to Conquer

@ ®» ®

Rust Resistant Fire Resistant Termite Free

v



Social Media Promotion

Nilkamal

....... ®

Cl1J PRINTERS FOR
CONSUMER-FACING
INDUSTRIES

|
Unconventionally
| Simple Design
@ Low Operating i
| Costs 4
@ Exceptional Speed ’
| & Quality

P ;‘\A

Visit Our Website

www.nilkamal-printing.com

MNiIkamal'
NILKAMAL’S

ARTICULATED

FORKLIFT

SWIPE >

®

Nilkamal

FEATURES OF

NILKAMAL'’S F500
ClJ PRINTER SERIES

Plug-and-Play Modular
Desi

mMess-Free Cartridge-
Changing

IP55 Stainless Steel
Exterior

Zero Lockout Hours

Visit Our Website

“'ww.nilkamal-printing.com )

Nilkamal’

MATERIAL HANDLING

PROUDLY ANNOUNCES
ITS PARTICIPATION IN

SAUDI
WAREHOUSING
& LOGISTICS
EXPO

HALLNO. 4 | BOOTH NO. 4C01

2-4 SEPTEMBER 2024

Riyadh International Convention
& Exhibition Center

-\

- °
m Nilkamal
W U2 Saremat manoime

FOR OPTIMAL
HYGIENE/.\,[*] WASTE

MANAGEMENT

NILKAMAL’S PLASTIC BINS

www.nilkamalmaterialhandling.com

if}i—'i’ D / =
’FRESHPRO CONTAINER

£

Visit Our Website: www.nilkamalmaterialhandling.com




TerrumEdge

Social Media Post - Static & Carousal

MISTAKES

BUYERS MAKE

th
Assuming
rental-r

03 ASSUMING
FURNISHED
MEANS
RENTAL-READY

Furnished isn't the
same as functional.

No lease= no income.
No income= no return.

the property has &
le place.

7.06% Rental Yield PA.
10,000 Monthly Income
Pre-Leased Property

Fully Furnished (25 [tems)

NOT CHECKING
THE LEASE

Today's value isn't
tomorrow’s value.

IGNORING
RESALE

What Does

17L

become in
10 years?
(R iy
—&— &
INVEST EAR_N
2 17L > | 210,000

Invested T12L

Tncome Over 10 Years

After 10 Years,
the Potential Value is

337,350,000

(Appreciation + Income)

Every Month

-\

=

mmEEAAa

GROW

> 5%

Appreciation

10K a month may not look like much.
Z12L over 10 years tells a different story.

. RUN YOUR NUMBERS

CALCULATE NOW

LINK IN BIO




Social Media Promotion
Kanoo Machinery-Bahrain

A | e _uigus = Kanoo Machinery-Bahrain + Follow
“‘R.%; ranoosackmiey L1000 B 2 Son
- o o b wi b ey Nz @

Take on arduous conditions with ease. The electric Hy

designed with enhanced environmental protection as standard,
applications. From the paper, chemicals, metal, or wood indu: o o cat
™ ®

& | =t ) i = One Tough Animal.

e i b ey

BACKHOE LOADER

B730

A+ L0GC
B730 M-SERIES | B730 R-SERIES

M& R-Series © MEAS IS

POWERFUL Ko ol gl
AND INTUITIVE ol R——

£ @ () Kancomachinery Barain
24 x T SUPPORT (BAHRAIN) | 800 01125 | 1973 3223 4577 | KIOODANKAN0O LM

ike omment lepost end
Liki C 2 Repi Send

YUSUF BIN AHMED KANOO

RELIABLE, NOISE-REDUCING
 LOENYO WELDING GENERATORS Ji

~—FROM TOP DRSTRE3UTORS MEAR YOU -
= - A 3 _ B - P Bedused = [RACrdod Wost
ety

RELIABLE, NOISE-REDUCING -

- FROM TOP DISTRIBUTORS NEAR YOU

» For Reduced '+ Enhanced Work
Noise Quaility

@ @ Kanoo Machinery Bahrain

24X7 SUPPORT(BAHRAIN) | 80O 01125 | +973 3223 4577 | km100.bah@kanoo.com




Social Media Promotion
FlITToo Café

plEiTToo)

©FATS:28g (2 PROTEIN: 50g ¢ CALORIES : 600

PESTO GHIGKEN |

Exotic

Mix Herb
Brown Rice

SFilToo

GGIE 50

NOODLE BOWL

OFATS: 20g Z)PROTEIN: 20g ¢ CALORIES : 450

PANEER TIKKA

Beetroot Roti

Low Fat Grill Paneer

Fresh Lettuce with
Cheddhar Cheese

Low Fat
Peri-Peri Dip

@gii'assu.og (48 FIBER: 6g ¢5CALORIES : 210

RUBY RIVERIA

i i '--ﬁ\

Beetroot

Fresh Apple

-

GFATS: 22g (2)PROTEIN: 34g % CALORIES : 490

Tangy Tomato

Earthy basil Sauce
Roasted beetroot

Herb Infused
Brown Rice

Exotic
Vegetables

-\

“Warm up your heart
with every spoonful
of our delicious

soups this monsoon
season!”


https://www.linkedin.com/company/kanoo-machinery-bahrain

Social Media Promotion

Festival Themes

m&/ Hap p y Avishkar

b Developers

CHATURTHI

May the Lort dlg? "Ildjld.k remos ch
obstacles wer with bounties

May this Dussehra bring prosperity, joy, and
success for you. Best wishes for all that you do!
Join us in celebrating this festival!

NATIONAL FORKLIFT >
SAFETY DAYy

“Ensure Warehouse Safety with
Nilkamal's Premium Forklifts

HAPPY

GUDI PAD WA

B . WISHING YOU PROSPERITY, PEACE &
BROSCO VALVES PVT. LTD, NEW BEGINNINGS.




Social Media Promotion

Festival Themes

A

AV1shkar

HAPPY

DUSSEHRA

HAPPY

NAVRATRI

Saluting The Spirit Of

‘ ’ ‘ January

HAPPY

ERERS [ TCE DAY
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Videography &

Al Video
Creations




Video Creation — Corporate Al Generated v

For Sodexo IFM

-\



https://drive.google.com/drive/folders/1diuRvuniwuImd2l_YLz2UdJn-XLHwSap?usp=sharing
https://drive.google.com/drive/folders/11cPviXqBpUJH5z6UWyTXrS-tHJhwF6Zf?usp=sharing

Video Creation — Sodexo Videos

For Sodexo

/l A thoughtfully designed fa@d space can
triansform the way people expefience theirday.



https://drive.google.com/file/d/1-gZvl7nEtf2QT4AAL8MPvr-2OXWiFypE/view?usp=sharing
https://drive.google.com/file/d/162ryMTALIWPrm54grMMjShlHH1aSOkYZ/view?usp=sharing
https://drive.google.com/file/d/1H2bvPOtbAoh3RGNgAhRVh8sLQnZ3i9TR/view?usp=sharing

Video Creation — Sodexo-Capgemini Shoot Videos v

sodexd Capgemini@

Proudly ser&fj excellence

at Capgelnni, Airoli
B6 & B2 Locations

=FEEIOS

-\



https://drive.google.com/drive/folders/1S0dswAnrvUTJUVf2QLgVfK-oK9wxwR5v?usp=sharing
https://drive.google.com/drive/folders/1S0dswAnrvUTJUVf2QLgVfK-oK9wxwR5v?usp=sharing

For Integral Safety

SMOKE EXTR@R & BLOWER

~

[

-

=1 ARS O

Video Creation - Integral Safety v

-\



https://drive.google.com/drive/folders/1diuRvuniwuImd2l_YLz2UdJn-XLHwSap?usp=sharing
https://drive.google.com/drive/folders/1diuRvuniwuImd2l_YLz2UdJn-XLHwSap?usp=sharing

Video Creation — Benchbyte

For Benchbyte

& Finder Fie Edil View Go Window Help

- T O I ThesAs Ht%am

m BENCHBYT= Measure better.

Benchmark smarter.
Grow faster.

Compare,
optimize, and
grow with
Al-driven

MBenchByte

Your life, Simplified.

-\


https://drive.google.com/drive/folders/1Rc1p-QytRa-H42ZLKrcqIbBAYXW_9seA?usp=sharing

Video Creation — TerrumEdge

For TerrumEdge

?

August

this month

i penjing 1'."_1

AVA



https://drive.google.com/drive/folders/1ygUjWu1WhZ-nTcMdFYVI9tpxns0-zF7G?usp=sharing

Social Media Video Post
For all the Digital Media Clients

-\/-N



https://drive.google.com/drive/folders/1-6wjnJprUlREkXgs5gN_zj4OaZ2j9lPm?usp=sharing
https://www.linkedin.com/company/kanoo-machinery-bahrain

Leaders

Sameer Babar Suchit Khedekar
Founder & CEO Co-Founder & Creative Head




Creative and Professional Team

Darshan Aatak Pratima Pawar Deepali Kolhe Hetal Gaja Yashraj Barde

Sr. Video Editor Sr. Graphic Designer Graphic Designer Web Developer Photo/Videogropher

&

Krissh Patil Mandar Kadu Ravi Kahar Rahul Kumar Akshay Chalke

Content Creator Business Development Social Media Manager PPC Accountant



If need any info
please contact us!

Let’s build something awesome together! \

+91 86899 31956 sameer.b@saiwebsolution.co.in Sai Web Solution
@ +91 9769108757 @ sk@saiwebsolution.co.in SAI WEB SOLUTION 329/ Globe Estate /
C-9, New Kalyan Rd, MIDC, Vikas Naka,
Dombivli, Maharashtra 421203
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